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WHQ'S SAFER INITIATIVE

TRENGTHEN RESTRICTIONS ON ALCOHOL
AVAILABILITY

DVANCE AND ENFORCE DRINK DRIVING
COUNTER MEASURES

ACILITATE ACCESS TO SCREENING, BRIEF
INTERVENTIONS AND TREATMENT

NFORCE BANS OR COMPREHENSIVE
RESTRICTIONS ON ALCOHOL ADVERTISING,
SPONSORSHIP, AND PROMOTION

AISE PRICES ON ALCOHOL THROUGH
EXCISE TAXES AND PRICING POLICIES

ONE YOU LINCOLNSHIRE SUCCESS:
MAY:
40% ACHIEVEMENT RATE
98% DECREASE IN UNITS

JUNE SO FAR:
35% DECREASE IN UNITS

B
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ADOLESCENTS AGED 11-17
GENERALLY FIND ALCOHOL
ADVERTS APPEALING AND
SUBSEQUENTLY ARE MORE LIKELY
TO DRINK.

PAUL POGBA HAS FOLLOWED
CRISTIANO RONALDQ'S COCA-COLA
STUNT BY REMOVING AN ALCOHOL
BRAND FROM A EURO 2020 PRESS

CONFERENCE
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